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Etihad Airways, the national airline of the 
United Arab Emirates, was established in 
July 2003 by a royal decree issued by HH 
Sheikh Khalifa bin Zayed Al Nahyan. Etihad 
currently serves over 112 of the world’s most 
exciting international destinations, and has 
become known for award-winning product 
and service innovations. 

In 2016, Etihad Airways was awarded the 
World’s Leading Airline at the World Travel 
Awards for the eighth year in a row. Awarded 
only to airlines achieving the highest quality 
performance, Etihad is one of just nine 
airlines to be certified as 5-star by Skytrax.
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DESTINATIONS

AGE

7%  <14

7%  15-24

25% 25-34

26% 35-44

17% 45-54

11% 55-64

7% 65+

GENDER

37% FEMALE63% MALE

NATIONALITIES
35% R.O.W

13% INDIA

13% UK

8% AUSTRALIA

6% PAKISTAN

6% UAE

6% USA
5% PHILIPPINES

4% GERMANY

3% IRELAND

3% CANADA
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Modern in its outlook, global in its perspective, Atlas by 
Etihad is an ideal companion to one of the 21st century’s 
most innovative airlines. Stunning photography, stylish 
design and thought-provoking lifestyle content combine 
to create a manual for the modern traveller that should 
inspire them to explore the globe and marvel at it in equal 
measure, providing a definitive digest of the hottest high-
end trends and must-visit destinations.
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passengers a year. Up 6% year on year.

Abu Dhabi is the world’s  
richest city, with over two-thirds 
of households receiving an in-
come of $100,000+ 

per visit
UAE tourists are among  
the top-spending visitors  
to the UK

monthly luxury spend 
in the UAE is one of 
the highest in the 
world

I8.5m

£I,552
£I,774

68%
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As more people are travelling our media 
is growing stronger and stronger every day 
and year on year. Travel media is unique 
in today’s advertising environment, not 
only because of the increasing consumer 
numbers, but because we have a deep 
understanding and knowledge of who is 
travelling, where and when AND our media 
is always positive and inspiring.

74% of people read a magazine on the plane (TGI)

Passenger numbers are doubling in the next 20 years

Travellers are 50% more engaged reading inflight  
than when on the ground

Travel media has the most affluent readership in  
the world

Inflight is inspiring and positive media that leaves people in 
a good mood

Passenger numbers are growing year on year by 3-5%

Travel media reaches real people without being a digital 
distraction

Ink is the largest travel media company in the world with 
award-winning media

All travel media is targeted
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+(357) 99799399
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www.cyprusfinest.com  
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