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An attractive global consumer ¢y

- Annual passenger traffic increase by an average 14% from 2010 to 2015; 20.5% increase from 2015 to 37.3 million
passengers in 2016
- An average of 1-2 new aircraft added to the QR fleet every month and ongoing for the next 5 years

- 35 airlines, more than 150 destinations, 6 continents
- An additional Qatar Airways flight route added nearly every 2 weeks

« 73% transit audience
- An average dwell time of 2.5 hours
- 85% of passengers are open to finding out about new products and services at the airports*

- Gifting and luxury brands are popular among HIA customers and a high percentage of impulse buys
« Almost one-third of travel expenditure goes into shopping**

Affluent

- Airport travellers tend to be technologically-advanced and want to engage with advertising,
to be entertained and to share content

- Free Wi-Fi at HIA and on board

- iBeacon to assist with dynamic wayfinding and promotional messaging

- Geo-fencing - Mobile targeting

$ ‘ « 2nd largest duty free operation in the region, among the top 25 duty free operations in the world

Connected
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The airport is located 15 minutes from the city centre, and connected by regu,lar t#l anc
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The airport comprises 5 concourse : A ' ,Da d E
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The advertising inventory has been designed with a ‘less is more’ approach in keeping
with the airport architecture, to compliment the aesthetics of the building, minimize clutter,
and to maximize visibility and share of voice for advertisers.
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Departures digital media meshes

Two impactful digital media meshes are located on either side of the duty free area’s south retail atrium, just after check -in and
passport control and visible to passengers using the Qatar Airways Business, Al Maha, VIP and Oryx lounges.

This is the largest media opportunity in the area and offers a spectacular branding opportunity, as well as targeting passengers at
point of sale.

Sold as a pair displaying synchronised content.

Targeting: 100% departing and 80% transit passengers
Footfall / month: 1,877,270

Monthly Rate: EUR 103,000

Site dimensions (W x H):  25m x 9m

Number of screens: 2

Spot length: 15"

Number of spots per hour: 40

Share of display: 1in6

Copy deadline: 2 weeks prior to display date

Comments: Display should be split into areas of

static and animated copy in line with
visible area-details available on request.
Comments: Content to be approved in advance.
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Departures digital media meshes Jprios
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Departures digital media meshes Jprios
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Level 1 - Departures, main Duty Free area
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Arrivals and transit digital media meshes

Two impactful digital media meshes located at the south end of Concourse C. This is the largest media opportunity in the area and
offers a dominant branding opportunity, near the recently opened twin train shuttle platform.

Sold as a pair displaying synchronised content.

Targeting: 100% passengers arriving into HIA on
concourses C, D, E plus Concourse C
departing passengers

Footfall / month: 474 830

Monthly Rate: EUR 69,000

Site dimensions (W x H):  22.5m x 12.5m

Number of screens: 2

Spot length: 15"

Number of spots per hour: 40

Share of display: 1in6

Copy deadline: 2 weeks prior to display date
Comments: Content to be approved in advance.
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Arrivals / Transit

Arrivals and transit digital media meshes
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Arrivals and transit digital media meshes Arrivals /Transit
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